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have already been online by 9am

Q90mins

the longest we can go without checking
e-mail, Facebook or Twitter

Commissioned by Siteopia, research collected in a survey

’? of 2,000 UK-based respondents, conducted by Onepoll.
.‘ www.siteopia.com Siteopia

Domains Hosting Email
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Average internet user can

now get online via three
different devices

10% can access on over FIVE!

Commissioned by Siteopia, research collected in a survey

’ 2 of 2,000 UK-based respondents, conducted by Onepoll.
LA

www.siteopia.com Sileopia

Domains Hosting Email



Y By 2020

A middle class person will have

10

devices connected to the network

= 7

=N
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Smartphones are the most common
starting place for online activities

el G5% 63% 65% 47% 59% 66% 56%

smartphone

Q @ @l ¥ 4h 8 O

Searching Browsing  Shopping Planning  Managing Sodial Watching an
forinfo theinternet  Online a Trip Finances  Networking Online Video

Continued

onaPC 60% 58% 61% 45% 56% 58% 48%

' 4% 5% 4% 3% 3% 8% 8%
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GENERATION

SILENT
GENERATION

Born before

19036 1937-1945
76+ 67-75
WORLD WAR 11
0
.52 WORLD WAR II AT
T o GREAT DEPRESSION
=0 DEPRESSION AT
TELEPHONES
@ FORMALITY
© UNIFORMITY RESPECT FOR
= AUTHORITY
™ COOPERATIVE
9 LOYAL
"B PUBLIC INTEREST
= OVER PERSONAL HARD WORK

GAIN

BABY
BOOMERS
1946-1964

48-66

CIVIL RIGHTS
WOMEN'S
LIBERATION
COLD WAR

EXPLORE
OPTIMISTIC
WORK-CENTRIC

1965-1976

36-47

VIETNAM
WATERGATE
ADVENT OF MTV

INDIVIDUALISTIC
FLEXIBLE

SKEPTICAL OF
AUTHORITY

MILLENNIAL

GENERATION

1977-1993

19-35

AIDS
TECHNOLOGY

TECH-
COMFORTABLE

FAMILY-CENTRIC
OPTIMISTIC

GENERATION

1994-

18
and younger
9/11

IRAQ/
AFGHANISTAN
WARS

MARKET CRASH

MISTRUST IN
POLITICAL
SYSTEMS

ALWAYS
CONNECTED

MULTI-TASKERS




Veterans

Baby
Boomers

GEN X

Work ethics and
values

Work is...

Leadership Style

Interactive Style

Communication
Rewards

Messages that
Motivate

Work & Family
Life

< 1945

Hard work, respect
authority,
Sacrifice, Duty
before fun, Adhere
to Rules

Obligation

Directive,
Command and
Control

Individual

Formal memo

Satisfaction in Job
Well Done

Your Experience is
respected

Never the twain
shall meet

< 1965

Workaholics, Work
Efficiently,
Crusading Causes,
Personal Fulfillment,
Desire Quality,
Question Authority

Exciting Adventure

Consensual,
Collegial

Team Player, Loves
to have meetings

In Person

,Money, Title
recognition

You are valued
You are needed

No Balance. Work
to live

< 1980

Eliminate the Task,
Self-Reliance, Want
Structure and
Direction,

Skeptical

Difficult Challenge,
Contract

Everyone is same,
Challenge others,
ask why

Entrepreneur

Direct Immediate

Freedom is the best
reward

Do it your way
Forget the rules

Partially Balance

What's Next,
Multitasking,
Tenacity,
Entrepreneurial,
Tolerant, Goal
Oriented

Means to an end
Fulfillment

Collaborative

Participative

E-mail, Voice-mail

Meaningful work

You will work with
other bright creative

people
Balance Essential



Generation Y
Born 1982-1995

Generation X 76 Million
Born 1965-1981

47 Million

T 0 ) 4 L)

Approaching 60% of the Population



MULTIPLE GENERATIONS @ WORK

Five Generations Working Side by Side in 20

LEK:

8 © ] @ o
TRADITIONALISTS|  BOOMERS GENX MILLENNIAL GEN 2020
Born 1900-1945 Born 1946-1964 Born 1965-1976 Born 1977-1997 After 1997

Great Depression  Vietnam, Moon Landing  Fall of Berlin Wall 9/11 Attacks Age 15 and Younge
World War Il Civil/Women's Rights  Gulf War Community Service  Optimistic
Disciplined Experimental Independent Immediacy High Expectations
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GREAT DIVIDE

HOW MILLENNIALS DESCRIBE THEMSELVES

HEY ! HAVE 1,5%

: FAEBo PN
PEOPLE-SAVVY

‘ . 65%
TECH-SAVVY
L 35%
LOYAL TO THEIR EMPLOYERS [ 820/0

FUN-LOVING [ * 14%

TNESE oays oy
AR oty 2T

ul‘lAp‘*
HARD WORKING | ? 86%

WORKPLACE PERCEPTIONS THAT MILLENNIALS NEED TO RISE ABOVE

HOW HR PROFESSIONALS DESCRIBE MILLENNIALS

PEOPLE-SAVVY

1%

TS 1 Do oy
w'u”WN)A

[ECH-SAVVY ThioNe

~ 86%

RENAY?

.10
LOYAL TO THEIR EMPLOYERS | %

FUN-LOVING [ 39%
HARD WORKING 2 1‘%

Source: A Beyond.com survey of 6,361 job seekers and veteran HR professionals, from April 12 - May 9, 2013. % The CAREERNETWORK™




Thailand
209 ... 67.400.000




1960

1980
ages
80+ | o ages
80+ | B
75.79 ' | ?
75.79 |
70-74 | w
70.74 I
6569 |
65.69 .
60.64 |
6064 1
55.59 ] b N
50-54 | il 1
45-49 . i a
40-44 - 40.44 -
3539 P | 35.39 |
30.34 - PR -
25.29 - 25.29 N |
B | s -
10-14 - 10.14 _
5.9 B | 5.9 |
3,000 2,000 1,000 0 1,000 2,000 3,000 3,000 2,000 1,000 0 1,000 2,000 3,000

Population an thousand) Bopiiion t lhosensil)
100 (11 san



2020

2000

ages ages

80+ 80+
75.79 75.79
70.74 70-74
65.69 65-69
60-64 60-64
55.59 55.59
50-54 50-54
45.49 45.49
40.44 40-44
3539 35-39
30.34 30-34
e 25.29
v 20.24
=30 1519
i 10-14

5.9 a4

0-4 ok

3,000 2,000 1,000 0 1.000 2000 3,000 3,000 2000 1,000 . 1,000 2000 3,000

Population (n thousand)
Population an thousand)
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sample )
charoc’rerls’rlcs ﬁ TRAMMASAT

sample size

d[VplalalsblIp)V)
3,303 415
groduates to-be first jobbers
unﬁnuﬂnaou AUIWLISUVIU

L TS T
T . "
ttttetitet 3,718
k resrgl?agg)enis
gender ® O

" 40~

male
Uy

60~

female
KUV




sample AL &
characteristics ¥ ¥ THAMMASAT

anuUNaUAdEID ool
sample size
YuQdaI28Iv
Respondents hometown geographically covered
noanungudogy ASaUAAU
' : B [
- / Ay / y
4y ! 4
: - g ¢
- ~ regions provinces
nuMA IVKIQ

Background
audu

SOCIAL

SCIENCE € SCIENCE

TECHNOLOGY

HEALTH SCIENCE
doaumaas

43.

dumaas

23.

3ngnmaas

34.
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GEN NEXT
& STARTUPS -

AUSU Gen Next NUNISITQSSNDUDLADIOY

M Want to Start their own business?
s dovmsa:1UassivIduyavdIovKsalu?

YES/T6

8)

Serious with Starting
their own business
1979301979L AUNMSITASSADEIUCD

42. 38. -

DO/93%090 DON'T/Itiosvsv




ABOUT STARTUP

THEIR OWN

% of first jobbers wanting to start their own business
% ua\)nun|w0|sum\>1u||aaamn|sussnosbuc1:)

— 80.

Thailand
Us:indlng

average age of startup
want-to-be

ogldsidovnisisusgsivdoudd

K1

years/U

USA
Js:nAdaKsSgaIusn

Source: University of Phoenix; inc.com



Expected Retirement Age B 4
average & range rAuASAT

91910agAADVNISINBYUSKIOUNANVIIINADUIIA:ALINDISUIIIIU

*
y first jobbers

graduates-to-be rjo
undnuifndsu AUIWDISUIVU
Average Retirement Age

Average Retirement Age
21giNGutuasinia 2gINGenunasinia

U/years U/years
=y
before 60 before 60

fou 60

nou 60

40%

Kav 60




GEN Z ARE SELF-STARTERS

Want to pursue their hobby/dream as a part-time
or full time profession in the future

42%

Want to do something
COMPLETELY NEW as a | 370/
profession to carve out my " (o)
OWN IDENTITY | A Hope to be able to
o | TURN HOBBIES INTO
3] /O » 14 FULL TIME JOB
Want to start

business of
their own

http://leaderonomics.org/gen-z-hungry-and-impatient-for-success/
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Gap
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ABOUT STARTUP

THEIR OWN

A 4

% of employees wanting to start their own

business after retirement
% YoOWUNVIUAINBUIA2ENISUSSADAIUGD

=—1s5.

Thailand
Us:indlng

USA
Us:inAdaKsgaIusn
Source: University of Phoenix: inc.com




ABOUT STARTUP

THEIR OWN

A 4

% of employees wanting to start their own

business after retirement
% YoOWUNVIUAINBUIA2ENISUSSADAIUGD

=—1s5.

Thailand
Us:indlng

USA
Us:inAdaKsgaIusn
Source: University of Phoenix: inc.com
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#1 Leadership



“Innovation distinguishes between a leader and a follower”

IPhone

Apple rein  .zthe phone
a5 : &

Think different.



“You can't just ask customers what they want
and then try to give that to them. By the time
you get it built, they'll want something new”

(i.e., don’t be a slave to focus groups!!)



JOB’S LEADERSHIP

m Focus

m Simplify

m Passion (product before profit)

® When behind leapfrog

m Bend reality

m Push for perfection

m Tolerate only A players

m Engage face to face

m Know both the big picture & details
m Combine humanities & science

m Stay hungry. stay foolish




Person of the Year

&

-

g ° Mark expects debate
\ ‘ * Mark isn't sentimental
1+ Mark pushes people
» + Mark experiences things contextually

B ..,
' -

»” -
" v -
PN :Z -
'_‘ v
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#2 Job-Related Competency



Technical/
Skill
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Prafoce Simale
rrofessionalism: tme-xeeping,
e ~rl ficrirnibin
1arC WOrK, Qiscipnne

Academic knowledge/intellectual ability/

skills spec

course of study

Hlexability, team working,

WOrking with others

Ability to think creatively and

generate new ideas

Communication skiils

N R L P ROy (R
e.g., asseruveness, negotiaung

/' docinn ~f IT and Torh

Knowieqage of |1 ang 1ec

cr o~ ~rt e Lirme
disrupt current thinking

<&

Financial, economic

eral business knowledge,

WOrK expenence

¥ nvwadornn enomifie
ANOwWieGge speaic

Aaclrar .
ideas/technique

c
= 4T

e
19

15%

13%

1%

o

B Men

e

Q. Of the followtng skiis and attributes, which do you feel were your strongest when you fintshed higher education? Base: All respondents 7,806, Male 3,766, Female 4,040

44 nrrne
Aiere

[
P TN
L 1A% 1%

-

 f
£ )

WAarman
W VVomen
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Gen Next Self Developmen’ﬁ

NISWAUUNQUIDVYDY Gen Next

My preferred Self Development ways Influencers for Self Development

¥OUISNMISWaULNAUIDVIIVUIKU? uAnaNaNswadoMsWaLuNNG:
@ :
-
On-the-job Training _ & hg%?ailf

Anlasriosy

+
@ @

P~

Boss

g

[N
Coaching
aouviulosaufuidnu
Cq-Worker
IWDUSIUVIU
'l %
2.9
Semlnar
Hinausu Friend

Wou

® 0
‘n"u%

Self Learning Girlfriend/Boyfriend
WauLQUIDY IWu




At their Finger Tip |

“72% would like to be their own boss. But
if they do have to work for a boss, 79% of
them would want that boss to serve
more as a coach or mentor”

Forbes, 2014
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#3 Workplace Flexibility




10% Work-Life Balance
b3 ramiy
49% seeeword

46% Own Business

37% Social Gontribution
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in Life

AUNEU Gen Next TRAtuAAUEDIQ

1 - oL

Family o©
ASDUASD
[Ii]_{;kr.- .§g ‘;?’1 6
|| 2 | / 2 , -
Health o E
C’).aumw
1.7 \ ,
‘9" % '-ﬁe‘_.‘
| o |
(DI 4
@)

Friend o o Work
IWou 1 mshivw




Work-Lifie Balance

www.linkedin.com



The ability to work fiexibly

informally when needed

able to work flexibly and
still be on track for promotion

b
o work: exibly 16 meet both my
professional and personal goals

Competitive pay and benefits

B Boomer B Gen X ' Millennial

Q. Please rate each of the following attributes in terms of their importance in what you seek in your job
to help you better manage work and family/personal responsibilities.

Source: 2015 EY Survey on Global generations | A global study on work-life challenges
across generations



The Flexible Workplace

On The Move

remote access is the new normal

socialis the new fabric

cloudis the new platform

Source: http://www.themetisfiles.com/2011/06/remote-access-is-the-new-normal
The METISfiles, 2011
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CCCCCCCCCC

#4 Work Performance

d Work smart not work hard -
“output-oriented” not
“process/input-oriented”

1 Quick feedback

d Performance-based promotion -
Stage to show-off



Proiect

Routine
Work

Rotation 21.1%

Multi-tasking?

-2
- ) .

Va1
[x]

@’0[3




91.1%

N

v
23.1%

11
- 9.6% Joh Evaluation
1.0% . FromBoss
| . From Co-Worker

 FromCustomer

Fromall FromBoos From From
Co-Worker themself

llllllllll




CCCCCCCCCC

#5 Workplace Ethical
Standard

Integrity (M9 30555)

374 msadisoaiioeusulAitava i ierilaclas
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TOP 10

GEN NEXT
DREAM WORKPLACE

10 dagdanriiviun Gen Next 291nSOULIU

0y (78 ’
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i

I\
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G B

-

THE SIAM CEMENT PUBLIC
COMPANY LIMITED

2asd

PTT PUBLIC COMPANY LIMITED

dan

CP
THE CHAROEN POKPHAND GROUP

InSa1vstyInAntur



7 Next DREAM WORKPLACE [
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OWN BUSINESS XS

GMM i .
Grammy Public Company Limited GGR AMMY

J1DUIBY INsul

Sﬁoogﬂelnc. Go SﬂGﬁ

EGAT L
The Electricity Generating Authority of Thailand 1, EGAT

msiwdrheraankous:inaing Power for Thai Happiness

Thai Airways
Infernational Public Company Limited

nsoulne

NASA . A
National Aeronautics and Space Administration
U

Ministry of Public Health

ASINSOLaNSIStUdy

Credit Picture: SCG Experience



wiinjo dmfae  Timeline ¥ Now '.

wiinju duliae
2 hours ago via Mobile &

Guuamandurar Mivondsvuiuadsouay
Sanufawindofiauth Wagluvasdmbon
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with Tagraw Ac.

Toomtam Bunny Buuny
April 13 via mobile @

4 Add Friend > Follow |

! wiou now works at Major Central Plaza
Phitsanulok,

More recent activity ~

: wiinju duiae
| 2 hours ago @

GasAuibinowaia. douaus ooy
>< — with Muy Sutthanukul.

X

Niflgdgngi tvseidniale? euiteduayie gutaa!! — at Major Cineplex
Central Plaza Rama 3.

See Translation
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A - Major Cineplex Central Plaza Rama 3
A F-8  Movie Theatre - Bangkok, Thailand
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Like - Share

23 people like this.
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Ekachai Saelim sv¥uflingawsandy
See Translation
April 13 at 4:44pm via mobile - Like

Toomtam Bunny Buuny Liwgaail iwn¥u

P A s

\ i / ) T
| ©2013 Micresoft. Corporation ©:2012 Nokia

https://youtu.be/vAVIriGN96Q?t=10
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MAJOR

CINEFLEX
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